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This month our focus is summer road
trips, BBQs, and family time.

Keeping your social media posts fresh
and timely will continue to grow your
brand awareness and customer retention.

Look at each month, plan your
content for the holidays, add
your specials, and fill in the rest
with interesting content.

AUGUST INSIDER 
CONTENT
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Come up with ideas to
help people live their
lives outside their
houses. 

We can help BY WHAT?
Figure that our for your
customers.
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What to talk about in August 2021

We're more than half way
through the summer.
Remind customers of your
hours and empower them
with convenience.
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AUGUST
HOLIDAYS
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#AUGUSTVIBES01

#SUMMERTIME02

#DRYCLEANERLIFE03

#SUPPORTSMALLSHOPS

04
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#BEACHDAYS

#KEEPITCLEAN
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09
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#AUGUSTSPECIALS

#LIFENOTLAUNDRY

#FAMILYVACATION

#GARMENTCARE

AUGUST HASHTAGS



POSTING IDEAS 
FOR AUGUST
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Print the August calendar so you can add post
ideas for each day. Add the holidays that you want
to post. Add these ideas sprinkled throughout the
month. Take photos and use Insider images.

4 times - Highlight
your locations
3 times - show your
curbside pick up
3 times - prep for back
to work
4 times - monthly
special
4 times - talk about
your community
4 times - highlight your
staff or owner



5 CUSTOMER SERVICE
TRENDS THAT ARE 

HERE TO STAY
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During the pandemic, businesses changed their
customer experience. Here are the changes that
will be around long after COVID-19 is a thing of
the past.

One way customer service has notably changed
during the pandemic that brands embrace
empathy and human connections. This can be
as simple as asking how customers are doing or
as complex as slowing down complicated
interactions to walk customers through step-by-
step instructions. Basically, brands try to make
customers feel like they are a part of the family,
so they stay loyal.

READ THE FULL ARTICLE

https://www.uschamber.com/co/grow/customers/post-pandemic-customer-service-trends


click to read
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Y O U  N E E D  T O  S T A R T
C O N V E R T I N G  Y O U R

S O C I A L  M E D I A
F O L L O W E R S  N O W .

H E R E ' S  H O W .
 
 

https://www.entrepreneur.com/article/365030


click to read
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2 2  E X A M P L E S  
O F  C U S T O M E R

R E T E N T I O N
S T R A T E G I E S  
T H A T  W O R K

 
 
 

https://blog.hubspot.com/service/customer-retention-strategies


Monitor your brand name, competitors, events 
or any other topic across the web!

FREE MONITORING BY TALKWALKER
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click here and bookmark

FREE 
MARKETING TOOL 

 

https://www.talkwalker.com/alerts


 
 

I hope this August Inspiration Guide gives you
 ideas for your social media content.

 
As always, Kreussler Inc. is committed to being your textile chemistry partner. 

WE’RE HERE FOR YOU!

Peggy Fitzpatrick
Marketing and Social Media, Kreussler Inc.

KreusslerInc.com

peggy.fitzpatrick@kreussler.com

Let me know how you like the social media inspiration guide!

https://www.facebook.com/Kreussler
https://www.instagram.com/kreusslerinc/
https://www.linkedin.com/company/kreussler-inc./
https://kreusslerinc.com/

